The Essential
Guideto
Story Telling

Start by Taking Our Story Tellers Quiz




Please Take this Quick Quiz

1. I use stories for children and in my preaching
2. I have undivided attention when I tell stories
3. I am frightened and hesitant to tell stories

4. People compliment me on my storytelling

5. I use storytelling to emphasize my message

6. My stories encourage good values and model good
behaviour for children

7. I have perfected my presentation skills including
eye contact, pausing, and tone of voice

8. I have a system in place that assists me to tell
good stories

9. 1 use props in my stories

10. I understand storytelling is an essential tool in
my ministry

Score: Total

10-25 Please take the time to read this book—your congregation would really
appreciate it!

26-40 If you read this booklet there might be a few tips that help you "take
your story telling to the next level.

41-50 Wow what a great storyteller—please send your secrets to us at
kward@adventist.org.nz
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Dear Pastors

Did you know that more adults listen to the children’s story
than the sermon? Its not really a topic of scientifically valid
research, but it is a trueism that people really enjoy the
children’s story in church.

Having a children’s story sends the message to children that
they matter, helps break up the hour and can reinforce the
message of the sermon. The story can also have a positive
impact on the whole congregation. This booklet is designed to
help build your skills in telling stories. If your already good at
stories we hope that it reminds you of the important elements
of storytelling.

To fill the three angels message to take the gospel to all the
world, we need as many different methods, ideas and tools that
can be found. We hope this package will be another tool to
help you fill that commission and benefit your entire
community.

- /@/7@ Word

NZPUC Children’s Ministries Director

Truth, naked and cold, had been turned away from every
door in the village. Her nakedness frightened the people.
When parable found her she was huddled in a corner,
shivering and hungry. Taking pity on her, Parable gath-
ered her up and took her home. There, she dressed truth
in story, warmed her and sent her out again. Clothed in
story, truth knocked again at the villager’s doors and was
readily welcomed into the people’s houses. They invited
her to eat at their table and warm herself by their fire.
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Preach - its good for preachers but children tune it
out

Moralise - let the story speak for itself

Talk about things that are outside of an audiences
ability to imagine or having experienced

Don’t use big words they don’t understand
Talk down to children (or adults) they hate that!

Never read a story that isn’t well illustrated or well
written

Don’t Prolong a story with insignificant
details

Don’t give away the punch line too early

Talk too fast — a good story is a work of drama that
ebbs and flows with quiet
and noise

Don't glorify bad
behaviour—children and
adults copy!!!!




TELLING

DO"S
Know your story - unless its a brilliant written and
illustrated children’s book never read a story.

Live your story — make it real whisper, shout, laugh,
act out your story.

Be descriptive - you aren’t at the beach you are
watching pink sunset fade over the beautiful blue
ocean as you hear the waves lap at the shore.

Rule of thumb the bigger the audience the bigger the
gestures, the smaller the children the bigger the
gestures.

Use visual aides
Include your audience

Start form the known and understood and gradually
move to the new material - Micahel Kaye "
Myth-makers and story-tellers”

Pause - “Give your listeners time to
participate and think and process your story” -
Annette Simmons - The Story Factor

Keep a notebook of stories that you hear or read for
when you need them.
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1. Select a Great Story - Today there’s no scarcity
of stories, because inspirational stories have be-
come very popular. Any bookstore will yield all
kinds of compilations. Keep a “notebook” of your

finds

2. Learn the Story - Read and reread the sto
Get its “feel”, the add details. Be so familiar

ry.
with it

that you can recall all of it with ease. Memorize the
order of the action, not the words. Memorize the
general outline of the story. Imagine the scenes.

Decide exactly how you will begin and end t
story

he

3. Select Props - How many props you use and
what type will depend on the story and the age of
the children. Often little children need visual
aides. Many stories can be told with no props---

facial expression and body movements prov
the excitement you need

ide all

4. Practice out loud - If you're a fledgling story
teller, practice is essential. Change your pitch and

tone of your voice. Vary the speed with the
of the story. Tell the story to your family.

action
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Get the Audience’s Attention - the opening
sentence should throw the storyteller and the au-
dience right into the story. You could start with an
action scene, a prop, a question, or a surprise.

Tell the main events in logical sequence -
omit unnecessary details and references. They
only confuse and disrupt the story. Although they
may be interesting, they’ll detract from your goal.
Here’s a good rule: the younger the children, the
fewer the details needed.

Make the story sound natural and true - Use
plenty of action, descriptive and colourful words,
actual conversation, a child’s vocabulary and ap-
propriate gestures. Mimic the sounds of the story.

Close your story at the peak and interest and
conviction - Have an exciting climax and a quick
conclusion. Don’t sermonize or summarise or re-
tell the lesson you want the audience to remem-
ber. The plot in the story and your well-planned
closing statement should leave the children satis-
fied and knowing what to do about the lesson you
have taught. When its time to stop, stop!

Engage the audience in a discussion of the
story - the impact of a story is much greater for
character-building if the audience discuses the
story.

Prayer is essential - your stories aren’t just for
entertainment, although they will entertain.
You're dealing with God’s Word and eternal conse-
guences.
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The Resurgence of the Numble Story

It has always been well known that little kids love a story and we
are challenged in homiletics class to use a good illustration and
maybe tell a children’s story in church. However today the humble
story is taking on a resurgence in this post modern culture. The
good old fashioned story is taking on greater significance in the
society we live in.

This is a method that the business community has embraced.
Spencer Johnson has written ten international bestselling books,
yvet no business book has been better received then his parabolic
book *“Who Moved My Cheese”, having hit number in almost every
language and culture. Ken Blanchard's books of the famed “One
Minute Manager” don’t provide list of facts or argue from evidence,
but through a story teaches methods and techniques that make
good managers.

The therapeutic community also uses story to encourage clients to
find healing and relief. This methodology helps clients to view
their own lives as stories and to see the greater story of which
they are helping to write. Martin Newman in his book “Emotional
Capitalists” suggests that we need to be self determined by be-
coming CSQO’s - Chief Storytelling Officers of our lives.

We have to ask why? Why in this society are the best selling sto-
ries not children’s books but Self Help and Management material.
Annette Simmons in her book “"The Story Factor” makes this apol-
ogy for stories:

“Your listeners have enough information. They have all the facts
and statistics they could ever want. In fact, they are drowning in
information. Depression is at epidemic levels because of all this
information simply leaves us feeling incompetent and lost. We
don't need more information. We need to know what it means and
makes us feel like we fit in there somewhere.”

As ministers attempting to fill the biblical call to take the gospel to
all the world, we are looking for new and better techniques to
reach people for the kingdom of God. The new focus on story



would suggest that information will no longer be enough to reach
the hearts of seekers, and maybe the humble story could achieve
this goal. Annette suggests that t he story helps people find its
place within the information.

The teaching world has embraced that new methods of learning
are required as traditional teaching as information transmission
does not produce the changes in behaviour or retention of infor-
mation that a teacher would like. This challenge has bought the
wave of experiential learning, active learning, brain based learning
and a host of other methods that attempt to really involve people
in the learning experience. Interestingly motion picture director
Stanley Kubrick explains the power of a story as a way to get ideas
across in an interview reported in Time magazine he said:

“The essence of dramatic form is to let an idea come over people
without it being plainly stated. When you say something directly,
it is simply not as potent as it is when you allow people to discover
it for themselves.” Time 15 December 1975 pg 72

Stories work not because they are void of truth but because they
present the truth in indirect ways and allow the listener to be an
active participant in the process rather than a passive receiver of
facts. A story grabs not only a persons mind, but their hearts and
imagination as well. It allows the listener then to make the appli-
cation for themselves.

The success of stories was evident in Jesus ministry. He was able
to hold large audiences for long time periods with mixed cultures
and generations. In the book “Biblical Preaching” by Haddon Rob-
inson he says:

“"When Jesus appeared, He came telling stories and most of them
have entered the world’s folklore”.

The resurgence of the humble story if embraced by the church will
make a difference. It will state the truth with heart and love and
continue to change lives as Jesus and stories together always
have.



Really Great Stories to Read:

"H

The Little Engine that Could
$ . - %

You are Special
- . /II #

The Seven Habits of Happy Kids God Loves Me
. 01

God Loves Me More Than That
- # 2

The Tale of Three Trees

I'll Be With You Always
- 2 #

Giraffes Can’t Dance
| #

Elmer the Elephant
by David Mckee

ELMER AND
BUTTERFLY

Elmer and the Butterfly
- 1# 2



“Perhaps if we told
the story,

the story would tell

us where to go.”

Pooh Bear in
Piglets Big Movie
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